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Disclaimer
These materials have been prepared by Tian Ge Interactive Holdings Limited (the “Company”) solely for information use during the Presentation and may not be taken away, copied, reproduced, transmitted, redistributed or passed
on, directly or indirectly, to any other person (whether within or outside your company, institution, firm or organization) or published, in whole or in part, for any purpose. “Presentation” means this document, any oral presentations,
any question and answer sessions and any written material discussed or distributed during the meeting. By attending this Presentation, you are agreeing to be bound by the restrictions set out herein and to maintain absolute
confidentiality regarding the information disclosed in these materials. Any failure to comply with these restrictions may constitute a violation of applicable securities laws.
The information contained in these materials has not been independently verified. No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness,
correctness or reasonableness of the information or opinions contained herein. It is not the intention to provide, and you may not rely on these materials as providing, a complete or comprehensive analysis of the Company’s
business, financial condition, results of operations, trading position or prospects. Some of the information is still in draft form and will only be finalized at an appropriate time. The information contained in these materials should be
considered in the context of the circumstances prevailing at the time and has not been, and will not be, updated to reflect material developments which may occur after the date of the Presentation. None of the Company nor any of
their respective affiliates, directors, supervisors, officers, employees, advisers, agents or representatives, shall have any liability whatsoever (under contract or in tort, for negligence or misrepresentation, or otherwise) for any loss
or damage howsoever arising from any use of these materials or their contents or otherwise arising in connection with these materials.
Certain statements in this Presentation are forward-looking statements that are, by their nature, subject to significant risks and uncertainties and we hereby caution recipients of this Presentation that the Company’s actual
performance or results may differ materially from those projected in any forward-looking statements included in this Presentation. Any statements that express, or involve discussions as to expectations, beliefs, plans, objectives,
assumptions or future events or performance (often, but not always, through the use of words or phrases, including without limitation, “will,” “expect,” “anticipate,” “estimate,” “believe,” “going forward,” “ought to,” “may,” “seek,”
“should,” “would,” “shall,” “intend,” “plan,” “projection,” “could,” “vision,” “goals,” “objective,” “target,” “schedules” and “outlook”) are not historical facts, are forward-looking and may involve estimates and assumptions and are subject
to risks, uncertainties and other factors some of which are difficult to predict. Accordingly, these factors could cause actual results or outcomes to differ materially from those expressed in the forward-looking statements. The
forward-looking statements herein have been based on assumptions and factors concerning future events that may prove to be in incorrect, inaccurate or incomplete. Those assumptions and factors are based on information
currently available to management about the Company’s businesses and industry. No assurance can be given that these expectations will prove to be correct, accurate or complete. The Company does not assume any obligation to
update or otherwise revise these forward-looking statements for new information, events or circumstances that occur subsequent to such dates or otherwise.
Any prospectus or offering circular of the Company in connection with an offering of securities in the United States or Hong Kong Special Administrative Region or elsewhere in the world will contain detailed information about the
Company and its management as well as the financial statements of the Company. Any decision to purchase securities in an offering of securities should be made solely on the basis of the information contained in the prospectus
or offering circular to be published. By attending this Presentation you acknowledge that you will be solely responsible for your own assessment of the business, financial condition, results of operations, trading and market position
or prospects of the Company and that you will conduct your own analysis and be solely responsible for forming your own view of the potential future performance of the business of the Company.
Neither this Presentation nor the contents hereof constitutes, in whole or in part, an offer to sell or issue or an offer or invitation to purchase or subscribe for any securities of the Company or its holding company or any of its
subsidiaries in any jurisdiction, and no part of it or them may form the basis of or be relied upon in connection with any contract, commitment or investment decision in relation thereto. This Presentation does not constitute a
recommendation regarding any securities of the Company.
No securities of the Company may be sold in the United States without registration with the United States Securities and Exchange Commission except pursuant to an exemption from, or in a transaction not subject to, such
registration. The Company has not registered and does not intend to register or apply for the registration of any part of the offering in the United States or conduct a public offering in the United States.
In Hong Kong, this Presentation must not be sent to anyone other than to “professional investors” as defined in the Securities and Futures Ordinance (Chapter 571 of the Laws of Hong Kong) and any rules made under that
Ordinance. You acknowledge and represent to each of the Company and its advisers that you are a professional investor, have the knowledge, experience and capability to conduct your own assessment of the Company and its
shares and that you have and will conduct your own investigation with respect to the Company and its shares and have obtained or will obtain your own independent advice relating to the investment in the shares of the Company.
This document contains no information or material which may result in it being deemed (i) to be a prospectus within the meaning of section 2(1) of the Companies (Winding Up and Miscellaneous Provisions) Ordinance (Chapter 32
of the Laws of Hong Kong), or an advertisement or extract from or abridged version of a prospectus within the meaning of section 38B of the Companies (Winding Up and Miscellaneous Provisions) Ordinance or an advertisement,
invitation or document containing an advertisement or invitation falling within the meaning of section 103 of the Securities and Futures Ordinance (Chapter 571 of the Laws of Hong Kong), or (ii) to have effected an offer to the
public in Hong Kong without compliance with the laws of Hong Kong or being able to invoke any exemption available under the laws of Hong Kong.
In addition, no shares of the Company may be offered to the public in Hong Kong unless a prospectus in connection with the offering for sale or subscription of such shares has been authorized by The Stock Exchange of Hong
Kong Limited for registration with the Registrar of Companies of Hong Kong, failing which a prospectus must not be distributed, issued or circulated in Hong Kong. Any decision to purchase shares of the Company in the offering or
sale in Hong Kong or anywhere else should be made solely on the basis of the information contained in the prospectus of the Company. Your access to the information contained herein constitutes an acknowledgment by you that
the information contained herein is not (a) an offering of securities of the Company to you or the public for purchase for cash or other consideration; or (b) circulated to invite offers by you or the public to purchase for cash or other
consideration any securities of the Company.
The information contained in this document may be of a price-sensitive nature and the provision of any such information shall constitute you and /or your representatives as “insiders” subject to the laws of the Hong Kong Special
Administrative Region or elsewhere. Accordingly, you may not deal in, and will inform your representatives of the restriction against dealing in, any shares in the Company in breach of any applicable laws. You agree to maintain
absolute confidentiality regarding the information disclosed in this document. You will be deemed to acknowledge receipt of material non-public information about the Company and its subsidiaries and you will be deemed to
represent and agree (i) to maintain absolute confidentiality regarding the information contained in these materials; (ii) to be bound by the restrictions as set forth in this Presentation and to maintain absolute confidentiality regarding
any information disclosed (whether written or verbal); (iii) that any use of this information by you other than in accordance with applicable law and stock exchange rules may constitute a violation of the laws or regulations, including
in relation to insider dealing/trading; and (iv) that you are solely responsible for any consequences arising from any such violation.
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1. Company Overview

1

Value proposition
Huge Potential in the Booming Internet Industry
Tian Ge Interactive leads the industry by keeping pace
with the dynamic market and diversifying its business
Key trends and issues
• Urbanization results in a
large and growing number of
of young population from 2
to 4 tier cities moving away
from home

• Lack of entertainment
options and desirable social
interaction for those
relocated to urban areas

The problem
Large and growing uprooted
population seeking social
and recreational means to
meet and stay connected with
others sharing similar
background, interest, culture
and local dialect

Our solution

Live Social Video
Communities, focusing on
"many-to-many"
experience

• Growing Internet and
mobile use coupled with
high broadband penetration
and growing broadband
capacity
• Rising consumption of
video, user-generated
content, and need for realtime and dynamic interaction
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The Largest Live Social Video Platform in China
Tian Ge is the largest live social video platform in China1

Our core products offer :
- "Many-to-many" live social video platform
- Mobile live video platform

Miao
Broadcasting

Crystal Live
Broadcasting

Characters

Diversification
Activities

1.

According to iResearch, Tian Ge is the largest live
social video platform in China in terms of total user
spending in 2013

Contents
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Overview

The Largest
Live Social
Video
Platform

Broad
Portfolio of
Products

 The largest live social video platform in
China1
 With 33.9% market share1

Live social video platform
“Many-to-many”

 As at March 31, 2016, the total number of
registered users of Tian Ge was 295.5
million
 Operates one of the most diverse
selections of user-generated content in
the industry:
 7 communities
 6 “many-to-many” communities

“One-to-many”

 1 “one-to-many” community

Established
Ecosystem

 Thorough understanding of user behavior
to deliver engaging user experience

Mobile Gaming and Other Products

 The proliferation in user activities and
content increased user engagement and
stickiness, supporting profit opportunities

1.

According to iResearch, Tian Ge is the largest live social video platform in China in terms of total user spending in 2013
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Milestones
HSI

2008
Incorporated in
Cayman Islands
Incorporated in
Cayman Islands in
Jul 2008; followed
by a successful
launch of 9158
Video Community.
In Dec 2008, IDG
invested
approximately
USD 5 million in
Tian Ge

2010
Invested by
SINA
Launch of Sina
Show and Sina
Showcase

2011
9158 Video
Community for
Mobile Users
9158 Video
Community for
mobile was
launched in Jul
2010; offered both
IOS and Android
versions for all live
social communities
by mid-2014

2013

2014

First Mobile Game Listed on HKEx
Main Board
Launched the first
mobile game “Three
Kingdoms” in Aug
2013, and received
overwhelming
responses

Advancing into
O2O
Entertainment
Business
Launched the first
pilot facility in Dec
2013, entering into
O2O entertainment
business

Debuted trading on
the main board of
HKEx in Jul 2014
(Stock code: 1980)

Stepping into
Medical
Business
Stepping into
medial business
by investing in
“Hangzhou Xi He
Technology Co.,
Ltd” and
“Hangzhou Raily
Plastic Surgery
Clinic Co., Ltd”
respectively in
2014

2015

2016

Inclusion as a
constituent stock
in 5 Hang Seng
Composite
Indexes

Expanded into
Internet Finance
Business

In Mar 2015, Tian
Ge was included in
Hang Seng
Composite Index
Series including:
HSCI, Industry
Index – Information
Technology,
SmallCap Index;
Hang Seng Broad
Consumption Index
and Hang Seng
Global Composite
Index

Announcement of
strategic investment in
www.jiurong.com in
Jan 2016, as well as
investment in
Hangzhou Shangfu
and capital increase in
Shanghai Hongxing in
May 2016, entering into
online finance business

Successful
Business Transition
to Mobile Terminal

Set Up
Subsidiary
Company in
Japan

Following various cross
platform application,
the Group launched
mobile application
“Crystal Live
Establishment of
subsidiary company Broadcasting “ and
in Japan in Sep
“Miao Broadcasting” in
2015, penetrating
March and May 2016
into the overseas
respectively, marked
market
the Group’s successful
transition.
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2. Unique Business Model
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Unique Business Strategy

Diverse and interactive contents
on “many-to-many” live social video platform

Established and reliable ecosystem

Successful profit model

High capability in
product development and engineering

9

Leader of “Many-to-Many” Communication –
Diverse and Interactive Contents

2

High engagement and interaction2

Strong Market Position
China live social video platform market share1

33.9%

590,000+ monthly users on air

11.6%

54.5%

0

20

“Many-to-many“ model
Note:
1

40

Over 36,000 hosts

60

“One-to-many” model

2
3

Based on the total user consumption in 2013, the market structure includes Internet top up service. (NASDAQ:YY) is principally engaged in
multiplayer online role-playing games and online games (not belong to the scope of the relevant markets), therefore YY’s revenue only
includes user consumption in online music and entertainment services. guagua.cn is an as institutional investment of Beijing Enlight Media
Co Ltd. (SHE:300251)
Data as of 2016Q1
Monthly active user

Source:

iResearch Report
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Leader of “Many-to-Many" Communication –
Diverse and Interactive Contents
“One-to-many”

“Many-to-many"

User experience


User and host generated contents collectively



Sole host on real time video show / concert



Real time interactions between users via video
platform



Audio participation as the main stream, instead of
visual



Provide numbers of channels for real time interactions 
between the hosts and users




Small chat rooms that accommodate 200-1,000 users
Users in the chat room (host, sales agents) will share
the profits generated by the platform, they will be
rewarded with bonus in accordance to their level of
engagement.

Technology model

Ecosystem




Provide single-view video streaming for hosts
No limit for the number of users in chat rooms
No rewards would be given to the content generator
(host).

Industry players
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Established and Reliable Ecosystem
Our social ecosystem includes the participants in the well-established communities and
the underlying infrastructure with a high entry barrier
Unique ecosystem based on
symbiotic relationships

Sales agent
 Assists to recruit hosts and identify profitable genres and
room content

1,500+
Sales agents

 Sells virtual currency to users in the room and this
enables a wide geographical coverage of users

Host
26,000+Rooms

 As at 31 May 2016, the number of hosts was 36,033
 Attracts users and promotes room interaction and virtual
goods consumption

36,000+
Hosts

16 Million MAUs

 Users on air often become the hosts

Company
 To develop and maintain the technology level in order to
support real-time social video platform
Cash flow

Virtual goods flow

Content control

Notes:
1 Each community has an assigned exclusive distributor for the management
and distribution of virtual currency in their respective platforms

 Sells virtual currency to distributors and arranges sales
agents entering the rooms, and sales agents will sell virtual
currency to users
 Straight content monitoring to ensure a healthy platform
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Successful Profit Model
User Consumption-Oriented
“Many-to-many" model stimulates more demand for consumption

High

Level of Participation

Make friends
with the host

Self-image
enhancement

Showing off

Reputation
enhancement
Airplane

Monthly sales
volume of virtual
gifts reached
6 Billion
Price-Earnings
Ratio of all real
time video
product is
approx. 4-5%

Karaoke Icon
Fireworks

A variety of Virtual Gifts
Show
appreciation to
the host

Low
“Many-to-many”

"One-to-many"

Interactive Mode
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Powerful Product Development and Engineering Capabilities

High-quality, multicast
video streaming and
media processing



Best-in-class video quality
that adopts the latest
industrial standard



Audio effects comparable
to offline KTV hardware
quality





Synchronous multi-video
stream supports up to 10
audio feeds into the same
video stream
Latency-reducing
technology to lower
bandwidth costs, decrease
user lag and load times and
optimize performance

Scalable
infrastructure and
cloud services

 100,000 concurrent
users per room
 50,000 concurrent live
video streams
 Over 20 Internet data
centers and cloudbased remote-access
servers across China
 Live performance
recording, cloud
storage and “cloud
rating” technology to
drive service
experience and quality

Content filtering
system

 The self-monitoring function
of the ecosystem will take
immediate action according
to user agreement
 Intelligent Recognition
System will take screenshot
of each event in every 1-3
minutes.
 Over 75 content monitoring
teams conduct the random
chat room checking on a
24/7 basis
 Provides surveillance
reports relative department
on a weekly basis, and
limitations have been set for
administration managers

Mobile terminal

Beauty effect

 The number of Active Mobile  “Image editing” has
Users in 2015 has doubled
become mainstream,
the number in 2014
thus Tian Ge will
develop and introduce
 Tian Ge has established an
more beauty
excellent brand recognition,
makeover related
strong consumer base and
applications
advance technology, and
these maximum its
 Instant “Edit and
opportunities to expense in
Share” function has
the growing mobile market
never been any easier
 Continue to develop and
explore in new applications;
tapping into new vertical
segment and testing new
business trend
 To develop and test the own
mobile live broadcasting
applications
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3. Growth Strategy &
Business Review
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Tian Ge Interactive Ecosystem
Captures users’
demand for wealth
management
Strengthen corporate/
individual demand for
wealth management

Internet
Finance

295 million
registered
users*

Automobiles loan as
a safe liquid asset

Over 36,000
hosts *
Mobilization
Advanced Medical
Technology
Internet
marketing

O2O
healthcare

Positive reputation
of Raily

Rapid surge in revenues
and profit

Offering live social video
features and experiences
into traditional karaoke
Offering of smart devices
into different traditional
entertainment venues

O2O
Entertainment

Over 1,500
sales agents *

Video
Technical
enhancement

16 million
MAU*

Content
diversification
Live social crosspromotion
Premium IP
importation
Growing gaming
industry

Game
Business

Remarks:
*As at 31 May 2016
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Growing Level of Platform Mobility

Percentage
Mobile MAU

27.10%

14.80%

2015 Q1

2016 Q1

 MAU: monthly active user
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Mobile Live Streaming Becoming a New Trend

Industry leader entered the world of live
streaming videos

Mobile phone became the primary
means of accessing Internet videos

“Live video is one of the things I’m most
excited about.”

Proportion of Chinese Internet users using mobile

Founder and CEO of Facebook

phones to access the Internet rose steadily
85.8%

88.9%

Mark Zuckerberg

2014

2015

Huge mobile streaming-video users base

2015
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Tian Ge’s Brand New Mobile Live Streaming
Crystal Live Broadcasting

Miao Broadcasting

Multi functional “one-to-many”
mobile live streaming platform
launched in March 2016

Brand new “many-to-many”
mobile live streaming platform
Launched in May 2016

Unique business model
to provide users with brand new experience

Real-Time
Beautification

Interactions
Between
Users And
Host On Air

Support
Direct Mobile
Login

8 Gifts,
Random
Giveaway

Customized
Cover Photo

Built-in
Background
Music
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Actively Deepen Cooperations with Sina
Jointly develop and launch
mobile live streaming products with Sina Weibo

Collectively launched in 2010

20
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Synergy Effects of Two Major Platforms

PC Terminal

Mobile Terminal
Shared Host and Agent

Miao Broadcasting

Traffic Diversion
Crystal
Live Broadcasting
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Game Business
Premium content strategy
Introduce premium overseas IPs to China

Jointly develop and launch games with leading
global game developers

Develop leisure games

22
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Game Business
Global Expansion
Successfully promoted products to
Southeast Asia market

Expand to South-America and Europe in the future
23
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Internet Finance
Huge business potential in strong demand for Internet finance in China
Via active strategic cooperation, Tian Ge jointly developed platforms
targetting mobile Internet users with leading Internet finance enterprises
Advantages:  Listed on mainboard  Huge user base  Favorable  Strong brand
of HKEx
reputation
equity
Internet Finance: Focus mainly on vehicle mortgage loan, and diversify business scope

•
•

•

Specialized in operation of peer-to-peer investment
platform based on the vehicle mortgage loan
Provide online financing services

•

An Internet financing enterprise specializing in
vehicle mortgage loan

•

Generate investment interest of the vehicle
mortgage loan in operation of peer-to peer
investment platform through its website and
mobile application

Primarily engaged in personal real estate mortgage,
bridge loan and non-performing loan disposal business
through online financing platforms

•

Targeting scattered and small customers

•

Create over 18 million turnover for 60 thousand
investors in just 2 years

Diversified
product offering

Broaden the scope of
services in the Internet
technology industry

Enable access to technology
and human resources relating
to the Internet financing
24
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Key Operating Metrics
Average MAUs 1

Average QPUs 2
('000 people)

('000 people)
17,386

2015 Q1

18,277

2015 Q2

17,753

2015 Q3

16,536

16,014

2015 Q4

2016 Q1

total registered users

2015 Q1

283.2

2015 Q2

288.4

292.3

758

752

2015 Q1

2015 Q2

2015 Q3

801

793

2015 Q4

2016 Q1

Quarterly Average Revenue Per User

(‘000,000 people)
278.4

769

295.5

(‘000 RMB)
225

213
172

2015 Q3

2015 Q4

2016 Q1

2015 Q1

2015 Q2

2015 Q3

162

169

2015 Q4

2016 Q1

Source: Company information
Note 1: Monthly active users, or MAUs, is defined as the number of registered users that accessed our products or services at least once during the relevant month
Note 2: Quarterly paying users, or QPUs, is defined as the number of registered users that paid our products or services during the quarter
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2016 First Quarterly Results Financial Highlights

(RMB ’000)

For the three months ended 31 March
2016

2015

Revenue1

151,576

185,543

Gross Profit

110,086

156,489

72.6%

84.3%

Adjusted EBITDA2

50,678

96,707

Adjusted net profit3

37,921

75,306

0.022

0.047

Gross margin

IFRS basic EPS
(RMB yuan)

,

Note:
1.

Due to the expansion of the Group’s business and the intertwining of our live social video business and gaming business as a result of our recent live social
integration and cross-promotion, the management consider that the live social video platform and game are no longer to be presented separately and
instead the revenue is broken down into online interactive entertainment service and others from year 2015.

2.

Adjusted EBITDA, as presented, represents operating profit, adjusted to exclude non-cash share-based compensation expenses, impairment loss arising
from investments in associates， amortisation of intangible assets arising from acquisitions, and depreciation and amortisation.

3.

Adjusted net profit is not defined under IFRS, and is derived from the unaudited profit for the period excluding the effect of non-cash share-based
compensation expenses, non-cash fair value change of convertible redeemable preferred shares, impairment loss arising from investments in associates
and amortisation of intangible assets arising from acquisitions.
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Profitability and Cost Controls
Gross profit and margin

Revenue of each operating segments
(RMB million)
6.6%

93.4%

2015 Q1

84.3%
11.8%

16.1%

18.4%

12.8%

88.2%

83.9%

81.6%

87.2%

2015 Q2

2015Q3

2015 Q4

Online interactive entertainment service

2016 Q1

75.3%

69.6%

72.6%

102.5

110.1

2015 Q4

2016 Q1

85%
156.5

2015 Q1

Others

Operating expenses as % of revenues1

79.4%

148.0

2015 Q2

119.3

2015 Q3

Gross Profit

Gross Profit Margin

Adjusted net profit and margin
(RMB ‘000)
40.6%

41.7%

50. 0%

45. 0%

40. 0%

13.7%
13.3%
10.6%
6.7%

10.1%
7.6%

28.8%

12.2%

35. 0%

25.0%

12.7%
16.5%

12.3%

9.4%

75,306

30. 0%

25. 0%

77,621

20. 0%

15. 0%

25.9%

21.3%

28.4%

32.6%

45,714

27.0%

24,328

37,921

10. 0%

5.0 %

0.0 %

2015 Q1

2015 Q2

2015 Q3

2015 Q4

Research and Development Expenses
Administrative Expenses
Selling and Marketing Expenses

2016 Q1

2015 Q1

2015 Q2

2015 Q3

Adjusted net profit

2015 Q4

2016 Q1

Adjusted profit margin

Note: 1. Excluded expense of staff share option and amortisation of intangible assets arising from acquisitions
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Financial Summary

On December 31
(RMB ‘000)

2015

2014

1,557,776

1,794,379

190,843

142,280

Current assets

1,679,452

1,487,591

Total assets

2,500,208

2,262,591

Current liabilities

185,041

172,353

Total liabilities

191,536

174,103

Equity attributable to Shareholders of
the Company

2,286,712

2,083,689

Total equity

2,308,672

2,088,488

61,000

98,741

Cash and Cash Equivalent, available-for sale financial assets
Fixed assets

Capital Expenditures
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Open Forum

